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The DTCOIN cryptocurrency
The Currency of Data
In 2017, cryptocurrencies began to spread on a global scale. The idea of creating a cryptocurrency that
could truly be used for exchange and payments similar to legal tender such as the euro and dollar was
born.
Cryptocurrencies had previously been used purely as a tool of speculation, and not thought of as a
traditional currency. Today, people have the opportunity to manage their own money and remove
themselves from the control of banking institutions, thanks to blockchain technology.
Depending upon their technology, issue and circulation, cryptocurrencies can be totally independent
from any centralized authority. This revolutionizes the concept of money.
DTCOIN is the cryptocurrency of data, designed to be used as a tool for the exchange of goods and
services within its ecosystem, called DTCircle, which is programmed and managed by DTSocialize
LTD.
DTCOIN is a unit of value that can be used as an exchange tool. A cryptocurrency is currency built on
cryptography, the process of converting plain text into encrypted text, making it impossible for
unauthorized users to view.

Cryptocurrencies operate on peer-to-peer technologies (equal networks), consisting of computer users
located across the globe. Special programs available to these users carry out wallet functions. As a
peer-to-peer network, there is no central authority needed to control the cryptocurrency or its economy.
Transactions take place collectively on the network. It is solely based on a consensus algorithm which
is distributed within the network. This makes it possible to send payments directly from one party to
another without verification from a financial institution. These features, unique in their kind, cannot be
performed by traditional payment systems, which are based on the logic of centralized control.

Some cryptocurrencies have attracted a following by offering benefits such as anonymity and total
control by the owner. On the other hand, the high volatility of prices due to speculation has made it
impossible to use cryptocurrencies in daily life. It is impossible to imagine the use of cryptocurrencies
as an effective complementary currency when they are characterized by high volatility, where
percentage points of their value can be lost in a few hours.
The speculative use of cryptocurrencies is not supported by real assets that contribute to the formation
of a value independent of market confidence. To last over time, an underlying asset is a fundamental
element.
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Over 2300 cryptocurrencies were available on the Internet as of July 2019, and this number is still
growing. Users choose DTCOIN for its advantages over traditional currencies and other
cryptocurrencies.
DTCOIN boasts an unsurpassed transaction speed; the average time of a Bitcoin transaction is an
hour, while DTCOIN takes less than a second.
There are no physical sending limits; a DTCOIN transaction can be processed worldwide in near-zero
time without increased commissions.

Cryptocurrencies can be sold for other cryptocurrencies or, if available, for dollars. DTCOIN is one of
the few cryptocurrencies that can be converted directly into euros, an availability that creates interest
and trust.
Today DTCOIN generates hundreds of daily exchanges for products and services, and can be
converted into euros on the exchange www.forcedmarketcap.com .
Managing your funds with DTCOIN is extremely secure and respectful of user privacy. All wallets and
transactions are encrypted with the QUARED algorithm (an implementation of QUORUM one) with
built-in ETH and QUORUM technology. This makes the transaction completely private; any attempt to
manipulate the information is impossible.

The value of DTCOIN
A cryptocurrency is a form of money and, therefore, a symbol of value. The value of any cryptocurrency
is not set by a control body and it can change over time, based on the transactions that take place in its
market.
The value of a cryptocurrency depends on the volume of its sales (the more a cryptocurrency is
purchased, the more its value rises, while it decreases when demand is scarce and more units are
sold). However, it is reductive; to determine the value of a cryptocurrency, you must take into account
the whole economy connected to it - that is, the transaction volumes that occur in its network.
The number of transactions that take place between a user and others of the same cryptocurrency
network depend on:
⁃ the number of people who own and use the cryptocurrency;
⁃ the number of transactions per user.

If the value of a cryptocurrency depends on both the volume of sales and the volume of transactions
between its users, then the key is to make use of a cryptocurrency that is as distributed as possible.
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When a cryptocurrency becomes a means of exchange between people, its growth can be exponential,
as its value relies on the stability of its economy.
The DTCOIN project, based on the cryptocurrency of the same name, aims to develop an ecosystem in
which functions and applications are available that users can use to carry out transactions and
payments, and to receive earnings in DTCOIN.
DTCOIN has chosen to create its own ecosystem and support its economy even in an external sector,
the big data market.

The Data Standard
Since its inception, DTCOIN has aspired to be different, with the aim of being recognized as a currency
able to protect its value and grow over time.
In the past, money was tied to the gold standard, a monetary system in which the monetary base was
defined by a fixed amount of gold. Until then, money had a real value: DTCOIN recreated this concept
by basing its value on a resource whose quantity and market, unlike exhaustible resources such as
gold or oil, is constantly growing and evolving. The DTCOIN value is determined by the data standard.

The support of a market outside the cryptocurrency market is an extremely positive feature, because it
stabilizes DTCOIN's price.
Cryptocurrencies' values rise and fall constantly. Depending on the dynamics of the market and the
quantity purchased and sold, the price can vary significantly. This is because the value of a
cryptocurrency is based, in most cases, solely on its trading. It is impossible to predict the trends that
must strongly affect the loss of value - particularly considering the danger of sales of large quantities of
units. DTCOIN found the solution by embracing an underlying tangible value.
The founder of DTCOIN, Daniele Marinelli, took two years to analyze the market, looking for a solution,
before creating the Forced Market Cap system (FMC).
FMC is a new way of creating value for a cryptocurrency, through a special mathematical algorithm
connected to the big data sector, allowing an increasing exchange market with DTCOIN. The FMC
system will be explored in the chapter "Technology".
DTCOIN is mainly supported by the big data market and by the advertising, ICO partnership, and
telephone wholesale sectors, sectors that together reach a market value of trillions of dollars, in addition
to exchanges in the reference market. This means that the value of the currency is not determined only
by demand and offers, but is closely linked to the amount of data generated by the ecosystem to which
it belongs.
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Big data (70%)
The big data market is the main sector that supports the value of cryptocurrency and the DTCOIN
project. DTCOIN has chosen to rely on the big data market not only for the volumes of commerce and
constant data requests, but also because within the DTCircle (the ecosystem created around DTCOIN),
applications will be released for users who want to protect and value their personal data, and make
money from their online activities. These data can be analyzed and used thanks to big data technology.
In the chapter "Monetize your experience", DTCOIN's commitment in the data trade sector will be
discussed.

Advertising (10%)
Companies and sellers can buy DTCOIN advertising to sponsor their products within DTCOIN
applications. Being able to advertise a business that accepts DTCOIN as a means of payment to an
audience that already owns DTCOIN is a powerful means of sponsorship to reach its target customers.

ICO partnership (10%)
DTCOIN, thanks to various partnerships, buys large amounts of tokens in PRE-ICO of external
companies that always work in the same big data sector, and then resells them on the market
exclusively in DTCOIN. This allows DTCOIN to buy tokens up to ten times less than the ICO listing
price for all DTCOIN owners.

Telephone Wholesale (10%)
The telephone wholesale business is the trade in international telephone traffic between companies in
different countries, where a company buys wholesale and retail telephone devices. Thanks to this, the
DTCOIN user will be able to access telephone traffic services (internet, minutes or messages) at an
advantageous price through payment in DTCOIN.

DTCOIN is a currency that can be used in all online and offline stores that accept DTCOIN. Any activity
in the world can accept DTCOIN as a means of payment, and in turn use DTCOIN for the purchase of
products and services, thus creating a true DTCOIN-based shopping circuit as a complementary
currency. This is one of the methods to get DTCOIN units, along with peer-to-peer purchases with other
users. Another way to get DTCOIN is to gain unity from your online business, thanks to the data
market.

The DTCircle ecosystem
DTCircle is the ecosystem created to optimize the value of your data. DT stands for data and is a
dimension built on blockchain, which exists thanks to the value of the data generated by each of its
users.
DTCircle is a world that can offer its users tools to communicate and make purchases. Aware of the
value of data, DTCircle assures its users of data security and the possibility of obtaining, in addition to
the use of applications within the DTCircle world, a real gain in DTCOIN.
To learn more about the DTCircle ecosystem, visit the website www.dtcircle.tech
The purpose of this document is to present the fundamental piece of the DTCircle ecosystem: DTCOIN.
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The data market
Data generation
Fifty-six percent of the world's population are online. According to statistics from July 2019, over four
billion are active internet users.
When people connect to the Internet, they start generating data. In computer science, this term
indicates a value that can be processed by a computer. Data is a set of qualitative or quantitative
variables that are useful for processing to generate information. Born from the observation of
elementary aspects, they allow the results of calculations to define a phenomenon or to express a
judgment.

Billions of connections come together with millions of software products and applications.
Every movement that takes place on the Internnet leaves a trace; that is, data that contains an action. If
every action remains etched in a server in the form of computer data, it is easy to conclude that the
amount of information produced every day is truly astounding.
According to IBM, there are 2.5 quintillion bytes of data created every day at our current rate. This pace
is only accelerating with the growth of the Internet.
There are mobile devices of every price category and Wi-Fi access distributed in cities.
90% of all of the digital data in human history has been generated only in the last two years.

Google, which holds 90.46% of the market share of global search engines, is the most famous search
engine in the world. It processes over 60,000 search queries per second on average; that is over 3.5
billion searches a day. Its growth has been remarkable compared to the 200 million searches per day
that Google counted in 2004.
77% of online searches are conducted on Google, but other search engines are also contributing to our
daily data generation. Around the world, there are 5 billion search engine searches a day.
Social media play a significant role in data production. According to Domo's Data Never Sleeps 7.0
report, every minute:
⁃ 51,100 tweets are posted on Twitter
⁃ 55,140 photos are uploaded to Instagram
⁃ 4.5 million videos are displayed on Youtube.
The largest social media platform is Facebook, with 1.62 billion active users per day. Five new
Facebook profiles are created every second.

Finally, a large space in data production is occupied by messaging software. 293 billion emails are sent
every day. More than 2 billion minutes of calls are made every day on WhatsApp (a time that
corresponds to 3,802 years).
These numbers help to perceive the global volume of connections that occur every moment, feeding
the data market.
Each type of data depends on the code and format used: they can be structured or unstructured.
Structured data is stored in databases and organized according to rigid schemes and tables, such as
Excel files or SQL databases (each of these has structured rows and columns).
Unstructured data is stored without a scheme, which makes it difficult, if not impossible, to understand
with the use of traditional programs. Common examples of unstructured data include audio files, video
files, or NoSQL databases.
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The aggregation of elements that seem insignificant has a value. A simple communication like a
product announcement,, multiplied by thousands or millions of users, can greatly influence the
performance of a company and its future development. This allows companies to learn more about their
audience.

Why data has value
Everything people do leaves behind a trail of data that is recorded and stored on their devices. Devices
can listen and record every sound detected, read email messages aloud, or help organize tasks in the
calendar.
Technology simplifies life. The more the devices know their owners, the more they can help. Artificial
intelligence in devices study tone, voice, words spoken frequently, and places that are often visited.
It may be difficult to understand how the whole human existence is placed in the spotlight, but the
reality is that there is no longer a separation between physical space and online space. An example of
an offline experience recorded by our devices is our movements connected to localization. The function
of localization makes it possible to understand the habits of users: if a person often goes to a swimming
pool, they become a potential customer of a sportswear shop. It would not be a coincidence to come
across an advertisement or an offer for swimming equipment.

Most navigable websites are free. You can visit them without paying, as well as download applications
and create an account at no cost. The most important social media sites like Facebook, YouTube,
Twitter, WhatsApp and WeChat offer a free service. In reality it is only apparently free, as users pay
every day by giving their personal data to the platform.
Digital technology is the largest source of information today, and the data produced through online
experience is of great value in the market.
Companies utilize user data to understand the desires, needs, and habits of their audience. Starting
from the point of view of the potential (or current) customer allows a company to define the customer's
experience.
The customer experience is the sum of the experiences that people have in their interaction with a
brand. It does not focus solely on the purchase, but on satisfaction, complaints, sharing and all
customer reactions. The more a company knows its client, the more it can optimize itself, improving its
gaps and focusing on its strengths.
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Data are considered by companies to be important assets for setting business strategies. Through an
accurate analysis, a single profile is extended to contain thousands of attributes; that is, details that
precisely describe tastes, habits, and preferences. Although these are already very clear profiles,
companies want to identify them even more. This process is called profiling.
User profiling means all data collection and processing activities relating to services are used to divide
users into behavioral groups. In the commercial sphere, user profiling is a targeted marketing tool,
which makes extensive use of this and other techniques to obtain accurate analysis of potential
customers. This happens through algorithms or other mathematical techniques that allow the discovery
of patterns or correlations in large amounts of data. Profiling is not simply a matter of computer model
recognition; it allows refined discrimination of users, to propose promotions with customized prices and
relevant search results.

Marketing organizations can have a substantial impact on an audience when they utilize a business
strategy built on data analysis.
Choosing to buy one product rather than another is a choice that is no longer based on product quality
(if it works, if it resists over time, or other characteristics), but on the value of experiences perceived by
customers other than themselves.
The collection and use of data in marketing is changing the economy and knowledge of consumers.
Shops ranging from small local vendors to multinationals have always collected data from their own
customers to get to know them and give them the best experience possible. Historically, this data was
collected by talking to customers, or sending them questionnaires via mail. Today, companies continue
to collect consumer data, but on a larger scale. Within this context, the role of the data broker was born.

The data broker collects information about consumers, and then sells that data to other brokers or
companies. They do not have a direct relationship with the people they harvest the information from,
and they often remain unaware of the whole process.
Data brokers are intermediaries that collect and trade data. They file thousands of fragments of
people's lives, which, when analyzed in the proper order, create a profile of the users. It tells who they
are, what they do, what they want, and where, when and why they want things.
In an increasingly data-hungry society that seeks to anticipate needs and desires, whoever collects,
orders, stores and sells information has a coveted currency of exchange.
The need for data is always high, since the data is destined to become obsolete in a rather short
amount of time. The information is interesting only if it is current, so updated data for research purposes
will always be in demand.
In addition to the implication of time, data is influenced by market strategies conducted on the public.
The data allows us to develop consumer analyses to better define the objective of a campaign,
measure the results, and build a more effective sales strategy.

Owning and using data is now a prerogative of all brands. In 2019, the purchase and sale of data
generated a market worth $49 billion. According to research conducted by Wikibon (Wikibon sources;
SiliconANGLE), the market value will double in less than 10 years, and is forecast to reach $103 billion
in 2027. This is the underpinning of the DTCOIN's value.
The analysis of this public data can range from basic reports to advanced predictive analyses, and
allows us to extract intuitions and market strategies which, when translated into shares, offer higher
levels of efficiency and profitability to the company. This analysis is processed on big data.
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Big data
What is big data?
Usually the word data is used to refer to small data, pieces of information that are understandable by
humans; it is typically of a volume and a format that make the data accessible, informative and feasible.
When data is no longer readable by a human being, a machine is needed to process it and translate it
into understandable data. Small data is accessible to people, but big data requires decryption via
computer.
Big data have such large and complex sets of data that they require special methods to extract and
process the information. The only way to understand big data is to reduce their content to visual
representations such as histograms, scatter charts, pie charts, label clouds and interactive animations.

Processing big data means finding correlations between the elements and, once the simplified data is
obtained, concluding the analysis by identifying the cause and effect links.
To develop a sales strategy, a company needs to know why the public reacts in a certain way. To
identify the cause-and-effect relationships from a large amount of collected data, it is therefore
necessary to rely on the computational power of a computer. Therefore, big data are not just large
amounts of data; they are so numerous, varied and unstructured, that the traditional techniques and
methodologies of analysis on our computers (like Excel) are not able to process them and show
meaningful results. Even if it were possible to access them, a human reader would not be able to
understand them.
There is no reference dimension for big data, because it is always evolving. Machines are getting
faster, and datasets are getting bigger. Today, big data volumes are so large that they are measured in
petabytes (PB), each of which contains 1000 terabytes ( and each terabyte corresponds to 1000
gigabytes). To store 1 PB, 1.5 million CD-ROMs would be needed.
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Big data features
There are several dimensions that distinguish small data from big data. According to a 2001 study,
analyst Douglas Laney defined the big data growth model as being three-dimensional, and named it the
3V model: volume, velocity and variety. Over time, two other properties have been introduced to the
model: truthfulness and value.

Volume
Volume refers to the amount of data generated and stored. It is the volume that determines whether the
data can be considered big data or not, and the potential value that could arise from processing them.

Velocity
Velocity refers to data speed. Two types of big data speeds are the frequency of generation and the
frequency of management, registration and publication. The time in which information reaches those
who run the study is also considered when conducting analyses on them.

Variety
Big data originates from text, images, audio, and video. Variety refers to the different types of data that
are collected, used, and generated (which is used to process data by using data fusion to generate
missing pieces of data). The data can be structured, semi-structured ,or unstructured.

Veracity
Veracity refers to accuracy of data. It is clear that if the data is very accurate, then analysis results will
be more precise. Marketing decisions can be based on these results, so it is essential to assign an
index of truthfulness to the data in order to have a measure of reliability.

Value
Value refers to the ability to transform data into value for the company or entity that purchased it.

Why big data is useful
In 2020, the amount of digital data produced will exceed 40 zettabytes, the equivalent of 5200
gigabytes for every human on the planet, making it possible to develop models of phenomena and
human interpretative, analytical and even predictive behaviors. This possibility of use for commercial
purposes, as well as for social utility, has made data invaluable, making it the gold of the digital
economy.
Big data is a product susceptible to time, which changes with people. The consequence of the use of
big data on the public is the generation of new big data to be analyzed. This leads to a continuous
regeneration of data, and an ever-increasing market demand.
What matters with big data is the ability to connect data back not just to a specific person identified by
name, but to a model of people, which can have significant effects on an audience through a targeted
strategy.

No organization, be it company or public institution, can do without big data. Knowledge and targeting
of users is an example of the most relevant use of big data.
Knowing your actual and potential customers, and their behaviors and preferences, means creating
successful products and services, because they are designed for the public and their needs.
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Big data describes the ability to perform calculations on very large volumes of data in various formats,
and knowledge of all phenomena that can be identified, read and schematized, with an ever more
deeper and detailed analysis.

This starts with descriptive analysis, which consists of all the tools that allow us to represent and
describe the reality of certain situations or processes in a graphical way.
Then there is predictive analytics, based on solutions that allow data to be analyzed in order to design
future development scenarios. Subsequently, with prescriptive analytics, one enters the sphere of tools
that combine data analysis with the ability to make and manage decision-making processes.
For organizations that understand and embrace the new reality of big data, the possibilities of
innovation, greater agility and greater profitability are almost endless. For companies to compete in
global markets, they must develop increasingly innovative technologies. The real treasure in their
possession is represented by user data, because only those companies with a large amount of data
can carry out more in-depth and reliable analyses.
It is possible to possess a power that has an impact on market choices, but also on relevant life
choices? The fundamental question appears to be : does the collection and analysis of personal data
respect people's right to privacy?

Personal data protection
Most of the apparently free online services are actually paid for by each user at the cost of their
personal data, used by companies to build consumer profiles, direct user choices, and create and
induce needs, thus shaping people's behavior.
The following sentence effectively describes the dynamics of the digital economy: "If you are not paying
for it, you're not the customer; you're the product being sold."
User data has become a currency that can be sold for the price of more or less important fragments of
their personal details. It is increasingly obvious how vulnerable personal data has become; they are our
data, but we no longer own them.

Personal data is any information that is collected on an identified or identifiable natural person. There
are different types of personal data, and the data is collected via several different means.
First, provided data are found. These are details declared or reported directly by the consumer, and are
often considered reliable data. This information is voluntarily shared by filling out forms, completing an
online purchase, or undertaking other intentional actions, which implies authorization for future use of
their information (for example, usage of their email address for an email campaign). Generally, these
12

data contain details on demographics, interests and purchasing behavior. This declared data forms the
basis for personalized content and product recommendations.
Provided data are followed by observed data, which is the data automatically collected through cookies,
position sensors, and the measurement of time spent on a specific page of a website. It is based on
consumer engagement with a specific product or product category. To create solid and lasting
relationships with its users, the product must establish a link between the brand and the consumer. As
knowledge about the user increases, the ability to make the relationship solid and durable improves.
Derived data and inferred data, which originate from computer calculations and advanced analytics,
allow the company to create a classification based on common attributes of a target audience.

There are many advantages to utilizing a targeted marketing strategy that is built from big data. Big
data allows brands to know their audience very well, and give them what they want. However, it can be
risky for the user's privacy.
The user profiling system does not qualify a person based on tastes, but affects users based on their
interests and intent, both in the online and physical dimensions, and is based on their movements and
actions. The big data trade consists of the precise intersection of all of the information collected to
create a customer profile that is as exact as possible.
A user essentially agrees to consciously share their data with a company, much like banking or
medical secrecy. It is legitimate to ask how much users can trust the platforms to which they give their
personal information. Do users have control over how much of their personal information is used? Do
people still have the right to privacy?

The right to privacy is understood as the right to protect personal data. More precisely, it is defined as
the right to know how one's data is legitimately processed.
It is extremely difficult to track data usage. Once inserted in a server-based system, one loses sight of
the data contained in the big data storage tools. This is very risky for the data subject, as the data
controller may use them for purposes that are not allowed, based on the information and consent
collected.
A breach of a platform server would allow someone to copy all of the collected data, and the users
would not know if their data remained on the platform server or if it was sold.
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The theme of the information and relative consent collection forms is crucial; a form that is overly vague
and generic for the purpose of the treatment nullifies the consent. Furthermore, the number of
information sources means that the concerned persons have tremendous difficulty in understanding
how the data are integrated with each other and treated. This means that various GDPR principles fail
to work for big data.
As increasingly complex analyses are performed upon the data, it is possible to lose track of the data's
origins. This also affects free, specific, and informed consent, and a common result is that spam and
unwanted phone calls are sent.
Utilizing spam sales for consumers to receive offers seems to be an acceptable compromise, but what
will mark the fate of privacy will probably be not only the possession of big data, but its management in
respect to consumers' rights and freedoms.

The value of personal data is much greater than one can imagine. Until users realize this, they will
never properly protect their personal data.

The future of privacy
Big data and privacy can coexist by respecting the explicit will of the individual consumer. This means
setting ethical and legal limits on the usage of data and everything related to their collection, storage
and analysis.

- Lawfulness, fairness and transparency: personal data must be processed lawfully, correctly and
transparently for the data subject.
- Consent: processing is lawful if the data subject has given their consent to the processing of their
personal data for one or more specific purposes.
- Purpose limitation: personal data must be collected for specific, explicit and legitimate purposes. The
correctness of the data treatment is a key factor in determining whether the data collection is legitimate
for the purpose initially established.
- Data minimization: personal data must be adequate, relevant and limited to what is necessary, in
respect to its intended purposes. It is necessary to predetermine the data retention time (with the
GDPR, this information will be a mandatory component of the information) and provide cancellation
systems.
- Accuracy: Personal data must be accurate and, if necessary, updated. All reasonable measures must
be taken to promptly cancel or correct inaccurate data in respect to the purposes for which they are
processed.

Users are the owners of their data and can sell them knowingly, and above all, aware of the return they
are offered in sharing their personal information with a company. This scenario is very far from the
reality of the big data trade. A solution is needed to protect the choices of the individual and encourage
them to participate in the use of their data, respecting the points listed above. This solution exists with
DTCOIN.
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Monetize your experience
The solution by DTCOIN
DTCOIN is a cryptocurrency whose value is based both on its network of transactions and on the
trading of the data generated and collected with the applications present in the DTCircle ecosystem,
which was created to get the most value from its data.
The DTCOIN company has chosen to rely mainly on the big data market not only for the volume of the
trade and its constant demand, but also because they wants to bring value to the big data sector by
designing a complete solution. DTCOIN creates a new concept for the data sharing economy, where
the user becomes an active player in the data market for the first time.
DTCOIN applications are issued by the company DTSocialize (Registration Number C 87045 - Malta)
and published within DTCircle.
Because they are aware of the value of data, DTCOIN ensures a fair exchange, allowing the users to
secure their data and also be a source of income.
Like any other platform, DTCOIN applications require information to be accessed and used; in return,
the user receives not only the experience within the DTCircle world, but real monetary value as well.
Every action and interaction corresponds to a useful data point, and every message and sharing action
has a value. The data will be sold to selected companies, generating a return for the user. Most of this
return is sent to the users, monetizing their experience.

DTCOIN aims to make you the sole owner of your data. As the owner, the user can choose how to use
the data produced by their online activity. The goal is to create a dimension where:
⁃ Users can choose which elements of their data are shared with the platform, guaranteeing privacy for
their data.
⁃ The proceeds from the sales of the data available for sale are shared with the user.
Today, people can choose to participate in the trading of their data, and earn a portion of the proceeds
from the sale of data in DTCOIN. The power is in the hands of the user, along with a wallet that
enriches the DTCOIN cryptocurrency.
In this chapter, the first applications for DTCOIN programming are described. They will be accessible in
the DTCircle ecosystem.
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Crypto-ID
When a person registers with one of the ecosystem applications, they will be asked to create a CryptoID. That is their digital identity that acts as a signature for the data they produce during their online
activity. By reconnecting each data item to its owner, it is possible to give DTCOIN rewards to those
who produced the data.
When creating your own Crypto-ID, the users can declare their resolution in recording their data for the
sale, choosing between profiles with:
⁃ Public data available for sale
⁃ Semi-anonymous data
- Confidential data (complete privacy).

This is the privacy that DTCOIN assures its users. Unlike classic online data processing authorization,
here the users can choose which and how much of their data to register on the platform's servers. They
control whether their data is offered for sale, and they know this precisely, having the option to remain
private.

Therefore, users can choose how their data generated through DTCOIN applications is treated. This
treatment is expressed in types of DTCOIN service subscriptions.
Once the data processing has been selected, the user can use the applications within the DTCircle
ecosystem. If, for example, a user chooses complete privacy, they will pay a small sum to protect them,
about $3 a month with payment in DTCOIN. Thanks to the subscription with the DTCOIN service,
communications through the DTCOIN signed messaging application will remain encrypted, as will the
browser activities with the DTCOIN system extension.
The data that the users chooses to share with the DTSocialize company allows the system to create a
database on the user, which will determine their experience in their account. If they also authorize the
company to sell their data, they will receive 30% of the proceeds from the sale. 40% is destined for
DTSocialize, which finances the creation of new applications, and the remaining is distributed to the
nodes and verifiers thanks to the DTCircle ISF that confirm and sign the transaction.
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A referral system will be integrated as a means of invitation for new users of DTCOIN applications.
Users who already use the applications thus have an additional reason to share DTCOIN applications
and use DTCOIN as a means of payment. Furthermore, the position of users in the ecosystem will be
taken into consideration for the recommendation of new customers. No offline mode will be supported.

The differentiating point in the DTCOIN project is that users will be paid when their data is purchased.
In this way, they will earn by selling their own personal data, which will encourage people to share more
and more about themselves.
Each user will be identified with a Crypto-ID as a means of signing and validation without revealing the
identity of the user. They will have to reveal their true identity in their profile, but in terms of the data that
is circulated within our system, they will be identified by their Crypto-ID that signs the collected data.
Finally, users can delete their account if they wish. The data and their personal information that they
have chosen to share will be maintained in the application system, as specified in the terms of use and
data sharing privacy guidelines.

The DTCOIN wallet
A wallet is needed to receive and send DTCOIN. It can be created through the website
https://dtwallet.io/
It takes a few minutes to obtain a DTCOIN wallet, using a password, a Keystore file, or a mnemonic
phrase. A tutorial for creating the wallet is available on the DTCOIN website at www.dtcoin.tech/tutorial
Users who authorize the sale of their data must also create a wallet in which to receive their earnings.

The DTCOIN wallet will be linked to the owner's crypto-ID. The users will be able to know which data
was sold and at what price. A smart contract marks the transaction for the sale of data, guaranteeing
the user a true record of the sale.
A smart contract is a transposition in the code of a contract, so as to automatically verify the occurrence
of certain conditions, and automatically execute the actions within it. This is advantageous both for the
user and for the buyers, because the buyer can obtain a 100% certificate; thanks to the smart contract,
it is possible to know when it was generated and in which application, and is linked to the person's
profile through the crypto-ID.
The truthfulness of the data is not obvious: in the business of giving, there are many scams based on
the sale of false or obsolete data. In this way, DTCOIN values the data and sells it at a higher price than
the average market demand.
Data purchases are made with DTCOIN payments, which directly finance the project ecosystem and
the value of the DTCOIN cryptocurrency.

Below are the first applications that will be available in the DTCircle ecosystem once completed. Users
will be able to access it, enjoy the service, and earn.

17

DTChat
DTChat is an encrypted peer-to-peer messaging application. Users can choose whether they share the
information from their messages (which remain encrypted) with theDTSocialize company. This means
that the user can choose the encryption level, which can be set within the application system itself.

If the user chooses to open a peer-to-peer chat with messages that they do not want to share with the
company, the content of the messages will be decoded only by the recipient; the message will not be
saved, even in the application server, as it is encrypted, and the company will not be able to view them.
In this case, the users will have to ensure that memory space is available on their device, because that
is the only place where the messages will be saved.
If the user chooses to provide a public chat to the company, everything is saved on the server, and their
data will be used to personalize their experience between the ecosystem applications and the crypto-ID
profiling.

Browser extension
A web browser is an application for web browsing. DTCOIN will release an extension to be installed on
the user's browsers to record their online activity. It will be available for desktop and mobile versions of
many popular browsers, such as Chrome, Safari, Opera, and Firefox (in addition to many others). The
users will continue to use their usual programs without changing their habits, because they already
have everything at their disposal. The DTCOIN extension records every piece of data, such as search
queries and page views. All data is added to the user's crypto-ID profile and collected with their sales
data.
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Protect your data service
DTCOIN wants to give an appropriate value to the user's data and also make the user aware of the
data's importance. DTCOIN is partnered with the Data Protection Officers (DPO), who can be contacted
by DTCOIN users as necessary. These partners will be presented over the course of 2020, and will
assist those who need help in situations that endanger their data (such as requesting the deletion of
their data from a server or clarification on its usage), and will be paid in DTCOIN.

Protect your children service
Applications released by DTCOIN in the DTCircle ecosystem will have an option that allows parents or
guardians of children to monitor their activities. From their crypto-ID, users can generate secondary
accounts for minors to monitor their activity, and to receive warnings if violent or sexually explicit
activities are recorded in the research log or in chat rooms. In this way, children can be safeguarded.
Privacy is respected at the same time as this monitoring to prevent contact with dangerous people from
occuring, because they will not have direct access to the contents, but they are notified by the
application system.

Merchant Invoice
DTCOIN programmers are working to create an accessible social network in the ecosystem. The social
network is called DTLIFE and will be accessible at www.dtlife.tech
This platform will have a section dedicated to merchants, who will be able to advertise their online
activity. It will also be possible to generate invoices for sales and save them online at www.dthub.org,
linking them to their merchant user identification code.
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TECHNOLOGY
DTCOIN
LAUNCH DATE

June 30th, 2020

OPEN SOURCE

NO

TECHNOLOGY

QUARED

CONSENSUS

RAFT

MINING ALGORITHM

DATA FORGING

TOTAL AMOUNT

42,000,000

PREMINED

10,000,000

BLOCKCHAIN SIZE

SECRET

BLOCKTIME

1 SECOND

DIFFICULTY RE-TARGET TIME

DISTRIBUTION WITH DATA

INITIAL BLOCK REWARDS

SECRET

AVERAGE ANNUAL INFLATION RATE

0%

DECENTRALIZATION

DISTRIBUTED

PERSONAL PRIVACY

PRIVATE TRANSACTIONS

AVERAGE TRANSACTION FEE

0

DISTRIBUITE KYC WALLETT

CRIPTO-ID VERIFICATION

TPS

20,000 PER SECOND

PRICE

MARKET PRICE

CIRCULATING SUPPLY

10,000,000

Main Website — www.dtcoin.tech
Wallet — www.dtwallet.io
Merchant invoice — www.dthub.io
Blockchain — Accessible only for DTCOIN nodes
Consensus — www.dthub.io/raft
Exchange — www.forcedmarketcap.com
Listing — www.cryptosquare.pro and www.coinlistplaza.com
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The DTCOIN blockchain
The largest and most innovative information management system is the blockchain. The blockchain is a
register in which data transmission and IT resources are recorded.
The decentralized control of each cryptocurrency works through a blockchain, a ledger that operates as
a database of public transactions. The blockchain shows the trends in transaction volume, and is crucial
for defining the market for a cryptocurrency.
The first application of the blockchain was in cryptocurrency. The blockchain can be used in all areas
where a relationship is needed between people, groups, or companies; its usage ranges from the
financial sector to the medical sector , and even for personal use.
Today, 15% of DTCOIN technology is ETH-based, 25% is Quorum-based, and the rest utilizes a
patented private technology dubbed QUARED.

Verification by distributed consensus
The great advantage of the blockchain system is the security of transactions, through the approval of
the users, with respect to majority consent. This is an open, user-controlled verification system.
Therefore, this is a peer-to-peer system that does not require third-party control entities to perform and
verify a transaction.

This implementation is useful for a set consortium so that Byzantine fault-tolerance (BFT) is not
required. An example of this would be a situation where there is a leader / follower model, and the fork
is not allowed, which guarantees the success of the transaction.
There is only one leader for the entire computer cluster, through which all of the registry entries will
pass. There is a one-to-one correspondence between the Raft nodes and the DTCOIN nodes (that is,
each Raft node is also a DTCOIN node) and the leader (miner) is the only node that counters new
blocks. The miner groups the transactions into a block, without presenting proof of work. The leader is
elected after a voting period, and during that time, all of the nodes assume the role of candidate. Once
a leader is elected by the majority, the winning node takes on the role of leader, and all other nodes
take on the role of followers. When the leader / miner creates a block, the block is set as the new head
of the chain only after the block has been checked by most of the Raft nodes. All the nodes will then
extend the chain together.
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The nodes and the election
DTCOIN is a private, decentralized and distributed blockchain. The safeguarding of the blockchain and
its maintenance are delegated to the nodes.
Currently, there are 4 nodes, and one of these belongs to DTSOCIALIZE LTD, which participates in
maintaining the network. The other three nodes have been assigned to:
BLOCKTECH LTD (UAE)
MASSIVE WAVE LTD (Hong Kong)
PROTECT DATA BLOCKCHAIN ASSOCIATION (DAO)

Each node can participate in the election request to be voted on only if it meets the following
requirements:
- Adds value in the development of the ecosystem
- Has a server structure that can meet the requirements
- Has collateral of 100,000 DTCOIN

Validation block and state consent
Once a transaction is approved, it is completed with the subsequent creation of a new block, which
encloses the information. Blockchain means that there is a chain of blocks. A block can be compared to
a safe into which information is inserted; to close this safe, it is necessary to solve a complex
mathematical calculation, and thousands of users work to decipher it. The majority correctly solve the
calculation, and that combination is accepted to seal the safe, which can never be opened again. This
DTCOIN transaction verification process is called forging.
The code enclosed in the block cannot be modified in any way. Consent as a verification system and
the immutability of approved information defends the blockchain system against hacking attempts.
The DTCOIN standard block validation includes a step to confirm that the global status of all contracts
matches the global state hash that is included in the block header. This is the cryptographic proof that
every node of the network has the same exact state database, and a demonstrable replication.

The DTCOIN database is divided into two states: a private state and a public state. These are
represented in memory as two separate Patricia-Merkle trees. The DTCOIN block validation
corresponds only to the public state. Private state consent is passed to the application layer and is
supported by a new RPC storage root API. When the parties in a private contract require proof of
consensus on the cryptographic status, the application can retrieve the status of the private contract
status for a specific block and share this value with the parties in the contract, either off-chain or
through a transaction on-chain. A specific application design may not require that parts of the same
contract have a different status. Furthermore, if the consensus of the public state is reached, it is
impossible for the parties to a private transaction to obtain consent. The reasons for this are as follows:

1. The validation of a block includes the global consent on the transaction hash, the consent of the
public state, and some other controls.
2. The EVM is deterministic; the same input always generate the same output.
3. The inputs are the same because they confirm the consent on the list of transactions.
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4. It is possible to know if you always use the same blockchain of transactions as you reach the consent
of the public state.
5. If the transaction blockchain and public transactions lead to the consent of the public state, since the
EVM is deterministic, it would be impossible to make the EVM produce a different state of a private
contract by developing a private transaction.

In the public Ethereum, blocks are only invalidated due to a fundamental configuration problem (for
example, if the genesis block is not configured correctly). Once you are connected to the network and
the blocks are synchronized with the peers, the blocks will never fail due to an interruption of the global
consent. Occasionally, a malicious node may attempt to send bad blocks into the public network. Of
course, the threat of a malicious node is greater in Ethereum's public network, so it is of fundamental
importance to validate the global consensus. In actuality, a malicious node would be detected and their
blocks rejected.
In the authorized DTCOIN, something similar also occurs. If you encounter a fundamental configuration
problem, you will quickly see the blocks that are not validated and synchronized with the network. If you
succeed in synchronizing the blocks by observing only the public status (without forgetting that each
block has public transactions for block voting), there is no fundamental configuration problem. The
nodes of the same private transactions and contracts will arrive deterministically in the same private
state for such contracts. Starting with the fail-safe detection of the hash comparison of the private
contract status (at the application level) is a simple and valid method of detecting malicious nodes.

Data Forging
This system represents an evolution in issuing and distributing DTCOIN units.
Ten million units were pre-allocated to allow distribution to the people who owned DTCOIN 1.0 and
converted to DTCOIN 2.0.
The coins are released in 2 different cases:
⁃ Purchase of DATA
- DATA storage

Smart Contracts
Smart Contracts on a replicated, shared ledger hold the promise of improving efficiency and lowering
costs compared to existing enterprise systems, which are based on duplicated business logic and
consensus by reconciliation. Existing smart contract systems on replicated shared ledgers are unable to
provide data privacy; transactions and smart contract state data are exposed on the replicated shared
ledger. A number of proposals to address the lack of data privacy with smart contracts are beginning to
emerge, involving methodologies such as homomorphic encryption, zero-knowledge proofs, secure
multi-party computation, ledger segmentation, cryptographic protocols, and others. This paper outlines
a simpler approach to privacy built on the Ethereum platform.
Although the design is simple, the solution preserves many of the key attributes of Ethereum such as
ensuring that every node on the network participates in and increases the overall security of the entire
network, while only revealing the details of private transactions to those who are a party to those
particular transactions.
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Payments
Various payment type use cases are useful proxies for many other financial applications. The simplest
use case for payment does not even require the use of smart contracts. The critical information
consensus can be represented entirely within the data of the transaction itself, and in the blockchain of
transactions. Other types of payment applications may choose to use smart contracts to keep track of
balances in lines of credit.
The flexibility to manage a private state consensus at the application layer is a powerful tool to help find
solutions for the functionality and privacy requirements of many use cases.
Consider an inter-bank payment use case where a payment from an account at Bank A is made to an
account at Bank B. Bank C is not a party to the payment, and should not be permitted to access any
information associated with this payment. It is the goal of the application design to ensure that the
sufficient balance exists in the accounts to cover the payment.
One particular design calls for the creation of a "Bank" contract for each bank. In this design, each DT
node in the network would have 3 contracts, one for each Bank (A, B, and C). In addition, a regulator
node would be part of the network and would be a party to all payment transactions. It is a further
design requirement that payment transfers between accounts and banks must be atomic operations,
i.e. a single transaction must update both Bank contracts. In this design, the state of the Bank A
contract would only be in consensus with the Regulator node (and other Bank A nodes). The Bank A
contract on Bank A’s node would see all debits and credits between itself and all the Banks in the
network. From Bank B’s perspective, the state of Contract Bank A would only reflect the debits and
credits between Bank A and Bank B. It would not know of any payments between Bank A and Bank C.
In this design, the application would seek to confirm the state consensus of its own Bank contract with
only the regulatory node. By design, the state of the same contract on different Bank nodes would not
be in the state consensus.
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DTCOIN cryptocurrency strengths
Distribution and decentralization
Maintaining the network is entrusted to a decentralized, distributed network of nodes. The nodes have
equal weights and roles within the ecosystem, where they have the task of maintaining the transaction
functions for the network. The node is the only one that has the power to control, monitor, and verify
transactions within DTCOIN.

Privacy in transactions
The first cryptocurrency was Bitcoin, but it has significant problems with privacy and security. With
Bitcoin, all transactions are public in the blockchain. This means that recipients can know how much
money the sending users have in their wallets, putting their privacy at risk. DTCOIN brings the concept
of private transactions, where the sender, receiver, and nodes can view the transaction, but only the
wallet owner has access to the wallet information. Nodes can display user balances. This makes the
DTCOIN blockchain private and much safer than the common blockchains.

High security
High security is achieved by a combination of factors: privacy, consensus raft, distribution, and
decentralization. These four factors make it possible to place DTCOIN in the top positions worldwide in
terms of cryptocurrency security .

Transaction speed
DTCOIN works quickly. The unsurpassed transaction speed for the average DTCOIN transaction time
is 0.0020 seconds (Bitcoin is one hour, Litecoin 17 minutes, Ethereum 2 minutes, Ripple 4 seconds).
Tests have shown that the DTCOIN network implementation supports several thousand transactions
per second.

Legality
DTCOIN 2.0 will be issued by UPMARKETS - www.upmarkets.io - on behalf of the Maltese company
DTSOCIALIZE LTD. (MT25584806), according to Estonian regulations concerning Estonian and
European financial legislation for the issuance of hybrid tokens with a private and deposited blockchain.
Furthermore, DTCOIN is in the process of obtaining Maltese licenses for the issue of virtual tokens in
Malta under the control of the MFSA.

Forced Market Cap
Forced Market Cap (FMC) is a new market exchange solution born in 2017, for asset-based
cryptocurrencies. DTCOIN was the first cryptocurrency to embrace the FMC.
Typically the market is based only on the supply and demand system, allowing speculators to
manipulate the price without scruples and, in most cases, eroding small portfolios. In FMC the market
follows logic based on a cyclic mathematical algorithm, combined with the market purchases of
customers who wish to access services related to big data, advertising, ICO partnerships, and
telephone wholesale.
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The market trend follows a cyclical logic:
⁃ At the beginning of a cycle, the algorithm manages purchases and sales on the market, entering logic
for priorities, lots, number of sales made, increase in value of DTCOIN customer purchases, number of
users, and timing;
⁃ Once the limit price has been calculated, the system allows order placement. The system closes a
cycle and immediately reopens at an initial price, slightly higher than the opening price of the previous
cycle linked to the factors indicated.

During each cycle, the total number of sales and their respective values are compared to the number of
purchases, the number of sales made during the week, and the amount of liquidity supplied by
customers.
In the future, the most important wealth will be the customers who access the data and the big data,
and that is where DTCOIN focuses.
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DTCOIN Artificial Intelligence
The fundamental ingredients that make up the heart of artificial intelligence are:

⁃ Algorithms. The algorithmic ingredient (the brain) is the set of mathematical suite models, including
calculations and iterative operating rules, that will allow it to answer a certain problem in a stable way,
that is without any calculation error in the final result.

⁃ Data. The data element (the material) is the set of data that is utilized in a given problem, and that is
used to populate the algorithms to solve that problem in order to validate the stability of the model. The
operative modalities of these algorithms will be studied to bring them to a zero error rate. The more
voluminous and diverse the data, the more it reflects a complex reality that tends to make the model
stable.

⁃ Computer technology. The ingredient of the computer (the engine) is the set of archiving and
processing tools that are automatically executed on a machine (such as computers or sensors) that
allow the algorithm to extract the target data and perform all the calculations in a fluid, fast, and
reproducible way.
DTCOIN artificial intelligence will operate in conjunction with the collection of big data and their
processing.

- Machine learning
Techniques for the elaboration of large data segments that identify behaviors and rules that can be
generalized to an external population of initial data (patterns) for forecasts and recommendations.
These models are refined and enriched as new data is obtained.

- Deep learning
A type of automatic learning that involves a large volume of data and processing techniques that use
complex data architectures (interconnected data in a neural network, processed in successive layers).
The convergence between big data and artificial intelligence technologies has significant advantages.
Working with machine learning will facilitate many complex processes. This is likely the best way to get
the desired results
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Virtual assistant
DTCOIN aims to create artificial intelligence that can communicate with each individual user in a
personalized manner. This application will be created once the construction of the DTCircle ecosystem
is complete.
The main idea is that this artificial intelligence will know the interlocutor, since it will have access to all
the data collected by each user. The assistant will know the typical behaviors of the user, the words
used most often, and user tone of voice.

A useful feature would be to give this virtual assistant the ability to read and write to each user's
database, in order to enter new information collected in conversations. In addition, the AI will consider
this information whenever it speaks to the user. In this way, the AI will be able to start a conversation
with users, taking into consideration their way of speaking and what they have previously said. The AI
will be programmed for the English language at the start.
The voice commands will be received by a bot which will convert it to text. This serves as an NLU
(Natural Language Understanding) engine; the converted text command will then be sent to the NLP
engine for analysis.
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Chatbot

A chatbot is software that conducts a conversation through auditory or textual methods.
Attributes of chatbots:
- Recognizes the intent of the order and the keywords.
- Improves understanding of the commands with each conversation.
- Manages conversations with the notion of skill (competence, know-how).

The first approach allows development of an assistant who can answer simple questions, to answer
questions about the environment and the user himself. The system will evolve to have an increasingly
wider range of responses, and be able to perform an accurate selection.

In the orchestration, configuration, automated management, and coordination of IT systems,
applications and services, the addition of the function to send commands to objects connected to a
house was proposed. It is a system that reflects a person’s needs. At any given moment it reacts
accordingly. Its name could be JARVIS (Just A Rather Very Intelligent System).

Below, a hypothetical scenario in which JARVIS interacts with the user, Brian.
- It's 7:10 a.m.: JARVIS wakes Brian up, because it knows he has to be at the office at 8:00 a.m. and he
has specified that he needs 30 minutes to get ready. JARVIS knows that Brian needs 20 minutes to go
to the office, depending on the current state of traffic. JARVIS activates the alarm and interrupts the
music once Brian has gotten out of bed.
- JARVIS signals to Brian that it's raining outside, so he can dress accordingly.
- After Brian leaves the house, JARVIS turns off the house lights and the TV.
- In the evening, Brian returns home and JARVIS offers him music on the stereo to listen to, while Brian
cooks a recipe proposed by JARVIS.
- Or, Brian doesn't come home, so JARVIS asks if he wants to be woken up as usual or to postpone the
alarm time.

JARVIS is able to think, anticipate and react. It does not limit itself to answering a question, but assists
its owner to live everyday life, even outside of regular habits.
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Predictive Analysis
The term “predictive analysis” groups together many data analysis technologies and other statistical
techniques. The main technique is regression analysis, which provides the relative values of several
variables based on the confirmation or denial of a particular statement. Predictive analysis aims to
recognize patterns in data to determine the probability of a project.

It is essential to understand that predictive analysis is centered around probabilities, not absolute data.
Unlike traditional analysis, this does not allow you to know in advance what data is important. This
further helps determine which data can predict the outcome the company seeks. For example, consider
a sales representative looking for a typical profile on a CRM platform, such as Salesforce. The
statement is that this profile will buy the product of the company. Other statements are that the
variables are the cost of the product, the role of this profile within the company, and the current
profitability ratio of the business. By placing these different variables in a regression equation, the result
is a predictive model from which to derive an effective strategy to sell a product with the right profile.

ComScore predicts that by the year 2020, 50% of all online searches will be performed with voice
search: the use of predictive analysis systems can contribute to the development of projects.
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Founders and partnerships
Daniele Marinelli
Daniele Marinelli is an Italian entrepreneur of 47 years,
originally from Rome, where he spent 23 years
freelancing as an accountant and business consultant in
the Prati district. In 2010 he took on the role of company
director, and was among the first in Italy to buy Bitcoins,
realizing the potential of the emerging blockchain
technology. In 2016 he devoted himself to the analysis
of cryptocurrencies and their economics, starting on the
path that eventually led to the creation of DTCOIN.

DTSOCIALIZE LTD
DTSocialize is the Maltese company that deals with the development of the ecosystem.

UPMARKET EU
UPMARKETS EU is an Estonian company authorized to perform wallet, exchange,
token and cryptographic services according to Estonian legislation.
— Blockchain & cryptocurrencies technologies: focus on the evolution of the new money.
— Exchange and OTC market service for BTC and altcoin to access the new economy.
— Wallets development to offer a safe place to store and transact cryptocurrencies.

BLOCKTECH LTD
Blocktech is a company based in Dubai (UAE), specialized in the development of IT systems,
blockchain and cryptocurrency construction. The founders participated in the creation of eight
cryptocurrencies in blockchain for international platforms.

DTSHARE LTD
DT Merchant LTD is a London based company that deals with the relationship with companies and the
large distribution for the creation of the DTPay marketplace.

DT Cloud Data LTD
DT Cloud Data LTD is the company that deals with the storage of data collected through the DTCircle
system with DTCOIN, based in Dubai (EAD).

DTCIRCLE AFRICA LTD
It is the company based in Ivory Coast that deals with the development of the ecosystem in Africa.
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Roadmap
November - December 2019
Publication of 2.0 DTCOIN on Forced Market Cap
Launch of WFU marketing strategy
Publication of bonds for qualified investors
DTCOIN 2.0
Marketing campaign

January 2020 - April 2020
Investment telephone company in Africa
Publication on the Bitcointalk forum
DTCOIN publication
Publication on crypto-listing

May - August 2020
Messaging application
Crypto-ID
Referral APP
Browser Extension

September - December 2021
Protect your children
Protect your data
Virtual Assistant BETA

December 2023
DTSocialize LTD IPO Quote
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Conclusion
The opportunity
Becoming active players in the data market: this is the goal. DTCOIN transforms the rules of the
system, where we are not only a source of information, but participants who use information to their
advantage, with awareness. Every day our data is sold without our approval, and we do not know how it
is used. Choosing which data to share, and to receive its appropriate value for sharing, is the first step
towards freedom of choice and use.

This is a new tool to monetize our data and our publications, without limiting ourselves to the classic
monetary system. The blockchain makes it possible to communicate, share, and earn with a unique
security. The DTCOINs earned will be a means of payment, a real currency. The DTCircle ecosystem
sharing plan will lead to an ever-increasing acquisition of users, and more data will be acquired through
the DTCircle. In addition, the DTCOIN will strengthen its value and increase the number of applications
connected to it.

Buying DTCOIN now means reserving the opportunity to own a product that, due to its services, will
grow exponentially in value and in the world. Choosing DTCOIN means reserving a place in the digital
innovation market, with its foundations built in the sector of a product whose demand is never scarce:
our data.
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Contacts
www.dtcoin.tech
administration@dtsmail.tech
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